


AF About Fresh

About Fresh builds solutions that
integrate nutritious food into
communities & healthcare systems.

Our team builds retail and technology that empowers households to access
nutritious food. We uplift data, health insights, and community voice to build a
food system that delivers health, hope, and happiness.
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About Fresh got its start as a
w h e re A bO u t community-based food retailer with our Fresh

Truck program, operating converted school

buses as mobile markets ($1.5m annual sales)
res q r e across Boston neighborhoods, dedicated to

increasing healthy food access.
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Why Fresh
Connect Started

We launched a technology-enabled
food prescription program to address
purchasing power as a

barrier to healthy eating.

40% of health outcomes are driven by social and economic factors like income, employment,
and education.! By focusing on diet and nutrition, along with purchasing power in response to
poverty, Fresh Connect is uniquely positioned to impact health outcomes.
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Fresh Connect as Clinical Intervention

Treatment

FC 2024

FC 2023
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Nutrition Security Programs (SNAP, WIC, school meals)

Prevention

Population-level Healthy Food Polices and Programs

Food is Medicine pyramid. Adapted with edits from CHLPI/FIMC
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Produce RX
Resedrch

1. Harvard Law’s Center for Health Law
and Policy Innovation

2. The Aspen Institute - Food is
Medicine Research Action Plan

3. Tuft's Friedman School of Nutrition
Science and Policy

Latest Tuft’s Study: 4,000 people across a dozen states who participated in product Rx
programs. Average benefit was $64/month. Within six months almost all adults at risk for heart
disease saw lowered blood pressure, reduced BMI and improved blood sugar levels, as well as
reduced food insecurity. Adult participants reports they ate almost a cup more per day of fruits
and vegetables while in the program.
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OPPORTUNITY

Healthcare providers and plans
will invest more than $20
billion' over the next 10 years to
address food insecurity and
related health conditions.

Our current roster of Fresh Connect healthcare partners
includes Boston Medical Center, Mass General Brigham,
and Community Care Cooperative, who have collectively
committed more than $4 million to underwrite Fresh
Connect cardholder funds and impact evaluation.
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How Fresh
Connect Works

Fresh Connect cards are
programmed with item-level
spend parameters tailored to a
patient’s care plan.

Recognizes and pays for approved foods at the point-of
sale and leverages same payment rails as EBT. Accepted

at a national network of over 10,000 grocery stores and
farmer’s markets.
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Fresh Connect enables healthcare to cover

the cost of nutritious food.

FRESH CONNECT FEATURES:

1. Prepaid debit card that empowers cardholders to purchase nutritious
foods where they already shop

2. Cardholder communication and decision-support workflows that
result in an exceptionally high level engagement and utilization

3. Analytic platform that captures the real-time transaction data that
teams need to assess impact, utilization, and return on investment



Fresh Connect Platform Overview

- ENROLL
Enroll patients using the platform or via API
integration with source system.

- WELCOME
Cardholder Success Team calls to confirm
card receipt, answers questions, shares
resources, and reinforces relationship.

- SHOP
Cardholders use debit card to purchase
nutritious food where they already shop.

- REPORT
Customers assess engagement, utilization,
and impact via the program dashboard and
reports.

- ONGOING SUPPORT
Three distinct teams support success:
Cardholder Success, Customer Success, and
Retail Success. Fresh Connect has a relentless
focus on relationships, resulting in high levels
of engagement and utilization.

ENROLL

RECEIVE CARD

WELCOME CALL




Program Welcome
& Ongoing Support
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questions, and provides proactive support. -

Sienna Farms @ Boston Public Market

" Gardner Fitchburg

100 Hanover St, Boston, MA 02108, USA "% Léominster_

© Open Now

@

014 miles away

Fresh Truck- Maverick Square

FRESH TRUCK

189 Sumner St, Boston, MA 02128, USA
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1.09 miles away

East Boston Farmers Market
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REPORT

StoreRocket

FARMER’S MARKETS

LARGE RETAILERS



Analytics &
Reporting

Customer pair Fresh Connect
transaction data with claims and
utilization data.

Native analytics and pre-configured
reports to assess cardholder activity and
self-reported health indicators.

ENROLL

REPORT
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Cardholder shopping trends in the past year
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How funds were utilized in this period Your program supports

499 cardholders
685 pctlents

(@ see cardnoider & patient definitions



In-Store
Activations

About Fresh provides : ‘ Fresh
branded in-store materials \{i& n n Connect
to our retail partners to iy . o
ensure a joyful & intuitive i SRR i oo

s h o p pi n g expe rie n c e. et e, -OP & Shop Boston locations. Aol 0

is a retail partner of Fresh Connect About Fresh
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Our Traction

5,000+ Cardholders across 30 partners
25,000+ Transactions

10,000 Retail locations
70% - 80% Cardholders shopping monthly

80% - 85% Funds utilization

$ 5,000,000 Projected annual spend by end of 2023
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About Fresh

Ccontact

Casey Hogan Erin Wnorowski
Business Development Manager Director of Service Design

Casey@aboutfresh.org Erin@aboutfresh.org



